1992 


NDEX OF 


very credit union executive should 

maintain a library of resource infor- 

mation. The following index of 1992 

Credit Union Management™ articles 
is presented to help you start—or orga- 
nize—your collection. 

For example, the articles have been cate- 
gorized by subject matter to help sub- 
scribers determine when stories on given 
topics were published. To locate a specific ar- 
ticle published in 1992, consult the index for 
the issue date and then refer to your back is- 
sues. 

If you’re a new subscriber, or for some 
reason don't have a particular back issue, 
simply pick up the phone—or drop a note in 
the mail—and order the article(s) you're in- 
terested in from Credit Union Executives So- 
ciety (CUES®) headquarters. Just be sure to 
identify articles by title and month of issue. 

Requests for orders should be directed to 
800/252-2664 or 608/271-2664; or write 
Credit Union Management, Back Issues, P.O. 
Box 14167, Madison, WI 53714-0167. Or- 
ders also may be faxed to 608/271-2303. 

The cost for each photocopy of an article 
is $3; back issues are $5 apiece. Payment 
should be made in U.S. funds, via check, 
share draft or credit card. Orders not accom- 
panied by payment or charged to a credit 
card will be assessed $6 for handling. 


Asset-Liability Management (ALM) 

ALM: Assessing the Software Situation, Michael J. Kohl 
and Cliff Myers, March 

Buyer's Guide to ALM Software, March 


Automated Teller Machines (ATMs) 
Futureworld, Beth Stetenfeld, October 

In This Corner: ATMs, Patrick K. Adams, May. 

It’s Getting Dark ... Do You Know If Your Members Are 
Safe?, Ed Hanke, October 

Man or Machine?, Beth Stetenfeld, October 

Stretching Your ATM Dollar, Eileen Courter, May. 


Bankruptcy 
Debunking the Bankruptcy Myth, Marilyn Haisten, Octo- 
ber 


ls Anybody Listening?, Marilyn Haisten, November 


Book Reviews 

Book Explores “POP”-ular Advertising, Marcy C. Melnick, 
December 

Book Guides Direct Marketing Novices, Gary Fossey, June. 
Book’s Message: “Know Your Audience,” Marcia Scanlin, 
January 


Conquering the Newsletter Mountain, John L. Maddy 
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October 


Exploring the Third Dimension, David Gutting, August. 


Imperatives Imparted, Brian Nelson, September. 


“Playing” the Marketing Game, Carol Szaroleta, February. 


Principles to Lead By, John Leaman, February. 


Branch Management 
Home Away From Home, Ed Hanke, July. 
Made for Hire, Ed Hanke, December. 


Milk, Bread, Eggs ... and a Cash Withdrawal, Genilee C. 


Swope, June 


Budgeting 


Building a High-Performance Marketing Budget, Bruce 


Shawkey, August 
MCIFs Supply Budget Support, Paula Symons, August. 


Buyer’s Guides/Vendor Listings 
1992 Buyer’s Guide to Security Products, August. 


1992 Guide to Auto-Buying Products and Services, Jan- 


uary 

Agencies From A to Z, February. 

Buyer’s Guide to ALM Software, March. 
Buyer’s Guide to Collections Software, June 
Image Processing Buyer’s Guide, September. 
In the Market for an MCIF?, November. 
Loan Automation Buyer’s Guide, July. 
lraining Tools Buyer’s Guide, October. 


Car Sales/Programs 


1992 Guide to Auto-Buying Products and Services, Jan- 


uary 
New Deals for New Wheels, Ed Hanke, January. 


Collections 
Buyer's Guide to Collections Software, June 


Collecting Your Thoughts, Jeff Cook and Ty Jenkins, June. 


Incentives for Collectors, Marilyn Haisten, December. 


Compliance 
Armed, But Not in Danger, Jo Ann S. Barefoot, June. 
Breaking Through Barriers, Dianne Molvig, November. 


Countdown to the ADA “Revolution,” George R. Serdar, 


February 
Crimestoppers, Douglas P. Lobel, October. 


Disabilities Act Ushers in New Hiring Age, Mary Arnold, 


August. 

Enabling the Disabled, Ed Hanke, February. 
Investing-by-Numbers, Steve Bisker, March. 

Once and for ALL, Michael E. Richards, December. 


Compliance—Pending 


Accentuating the Positive (Truth in Savings), Mark Staley, 


September. 


Truth in Savings—From the Horse’s Mouth, Ed Hanke, 


November. 


Credit Scoring 


Credit Scoring: Approve? Disapprove?, Joe Harrington, 


September. 


Credit Union Uniqueness—Chartering 


Cultivating the Roots of the Movement, Paula Symons, 


May. 


Data Processing/Computer Services 

ALM: Assessing the Software Situation, Michael J. Kohl 
and Cliff Myers, March. 

Buyer’s Guide to ALM Software, March. 

Buyer’s Guide to Collections Software, June. 

Collecting Your Thoughts, Jeff Cook and Ty Jenkins, June. 
Desktop Publishing: Hardware Headaches and Happiness, 
Dean C. Minderman, May. 

Technology Builds Teller Productivity, Marilyn Haisten, 
June. 

lhe Merger Conversion, Beth Stetenfeld, February. 


Data Processing—Hardware 
DP Prices Plunging, Bruce Shawkey, July. 


Data Processing—Software 

Seeking Desktop Publishing Software Solutions, Dean C. 
Minderman, May. 

Software With a Bang, Beth Stetenfeld, December. 

I'ry Before You Buy With Shareware, Dean C. Minderman, 
July. 


Delivery Systems 

All Juiced up and Ready to Serve, Beth Stetenfeld, October. 
\ Branch in Every Computer, Carolyn Thompson, Jan- 
uary. 

The Check’s in the Mail, Ed Hanke, October. 
Futureworld, Beth Stetenfeld, October. 

Home Away From Home, Ed Hanke, July. 

In This Corner: ATMs, Patrick K. Adams, May. 

Man or Machine?, Beth Stetenfeld, October. 

Milk, Bread, Eggs ... and a Cash Withdrawal, Genilee C. 
Swope, June. 

Ship Comes in for Shared Service Centers, Beth Stetenfeld, 
September. 

Single Site Successful for Michigan CU, Paula Symons, 
November. 


Desktop Publishing (DTP) 

The DTP Payoff, Dean C. Minderman, May. 

Hardware Headaches and Happiness, Dean C. Minder- 
man, May. 

Seeking Software Solutions, Dean C. Minderman, May. 


Disaster Recovery 

“There’s Got to be a Morning After,” Ed Hanke, Novem- 
ber. 

Devising a Disaster Recovery Routine, Mary Arnold, Febru- 


ary. 


Economy 

“Defensive Downsizing,” Paula Symons, October. 
Economist Evaluates “Wild Recession,” Paula Symons, 
February. 

Life After Layoff, Paula Symons, October. 

Restructuring for the Recession I, Carolyn Thompson, 
May. 

Restructuring for the Recession II, Paula Symons, May. 
Trimming the Ranks, Bruce Shawkey, June. 


Electronic Tax Filing 

On the Right Tax Track, Genilee C. Swope, November. 
Plugging Into Electronic Returns, Genilee C. Swope, 
March. 
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Environment 

CUs Complete Recycling Circle, Paula Symons, Septem- 
ber. 

Going Green Isn’t Easy, Paula Symons, July. 


Expense Control 

Cost-Cutting Campaign Buoys Capital and Service, Ge- 
nilee C. Swope, October. 

Expense Reduction: Philosophy, Not Fad, Douglas A. Fer- 
raro, July. 

Lifestyles of the Clever and Cost-Conscious, Ed Hanke, 
September. 

RX for Cutting Health-Care Costs, Eileen Courter, April. 
Stretching Your ATM Dollar, Eileen Courter, May. 
Understanding Self-Insurance, Eileen Courter, April. 
Well on the Way to Wellness, Eileen Courter, April. 


Facilities 

Milk, Bread, Eggs ... and a Cash Withdrawal, Genilee C. 
Swope, June. 

Ship Comes in for Shared Service Centers, Beth Stetenfeld, 
September. 

Single Site Successful for Michigan CU, Paula Symons, 
November. 


Facilities—Building Design 

Beyond Making Do, Dianne Molvig, December. 
Breaking Through Barriers (ADA), Dianne Molvig, Novem- 
ber. 

Enabling the Disabled, Ed Hanke, February. 

lhe “Retail” Look, Beth Stetenfeld, November. 

Rolling Out the Unwelcome Mat, Charles Guariglia, Au- 
gust. 

Ropin’ ’Em In, Ed Hanke, April. 

Supermarketing Your Credit Union, Lawrence M. Sivitz, 
November. 

reller Line Tactics, Alan Lester, June. 


Financial Management 
A Capital Proposal, Patrick J. Quigley, March. 


Financial Planning 
Life After Layoff, Paula Symons, October. 
lrimming the Ranks, Bruce Shawkey, June. 


Fraud 
Crimestoppers, Douglas P. Lobel, October. 
Fraught With Fraud, Ed Hanke, March. 


Human Resources/Personnel 

Changing Workforce a Challenge to Management, 
Michael Muckian, January 

Clearing Communication Channels, Rhonda Cooke, July. 
Creating a Family-Friendly Workplace, Cathy Wallace, 
February. 

Do Your Employees Have an Attitude?, Rhonda Cooke, 
November. 

Employee Handbooks: Communication Tool or Legal 
Trap?, Laura W. Rossman, July. 

Get It in Writing, Mary Arnold, January. 

Get the Message?, Dean C. Minderman, January. 

On the Hiring Front, Ed Hanke, April. 

On the Hiring Front II, Ed Hanke, June. 


Human Resources—Benefits 

Employee Benefits—Picking and Choosing, Ed Hanke, 
November. 

RX for Cutting Health-Care Costs, Eileen Courter, April. 
Understanding Self-Insurance, Eileen Courter, April. 
Well on the Way to Wellness, Eileen Courter, April. 


Human Resources—Compensation 

Are You Better Off Than You Were Four Years Ago?, Ruth 
Witzeling, August. 

CUs and Marketing: Still An Uneasy Alliance?, Ruth 
Witzeling, August. 

Executive Compensation: Operations Grows in Impor- 
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tance, Ruth Witzeling, August. 


Human Resources—Credit Union Careers 
Made for Hire, Ed Hanke, December. 


Human Resources—Employee Incentives 
CU-Wide Incentive System Reaps Substantial Rewards, 
Kelly Cooke, April. 

Incentives for Collectors, Marilyn Haisten, December. 
Incentives Key to Lending Success, Marilyn Haisten, De- 
cember. 


Human Resources—Legal Issues 

Countdown to the ADA “Revolution,” George R. Serdar, 
February. 

Disabilities Act Ushers in New Hiring Age, Mary Arnold, 
August. 


Human Resources—Performance Evaluation 
Performance Appraisal Pointers, Rhonda Cooke, April. 


Human Resources—Recruitment/Hiring/Firing 
Avoiding a Hiring Nightmare, Di Stuppy, October. 


Image Processing 

Image Processing Buyer’s Guide, September. 

Image Processing: Putting Paper in Its Place, Eileen 
Courter, September. 


Insurance 


Putting Assurance in Your Insurance, Bruce Shawkey, Jan- 
uary. 


Internal Auditing 
It’s Raining Risk ..., Hubert H. “Hal” Carroll, August. 


Investments 

CU Investments: Falling Rates Make for Uphill Battle, 
Eileen Courter, March. 

CU Shies Away From Interest-Rate Guessing Games, Eileen 
Courter, June. 

Investing-by-Numbers, Steve Bisker, March. 


Leasing 
Auto Leasing’s Dos, Don’ts, Marilyn Haisten, April. 
Lessons in Leasing, Marilyn Haisten, April. 


Legislation/Regulations 

Avoiding Copyright, Trademark Troubles, Paula Symons, 
June. 

Be a (Political) Player, Michael Muckian, January. 
Licensing a Superhero, Paula Symons, April. 

Playing by the Rules, William R. Batstone, July. 


Lending 

Forecasting Loan Demand, Jeffrey E. Danes and Jerry M. 
Kam, July. 

Incentives Key to Lending Success, Marilyn Haisten, De- 
cember. 

Restructuring for the Recession I, Carolyn Thompson, 
May. 

Restructuring for the Recession II, Paula Symons, May. 
Seize the Loan, Carolyn Thompson, February. 


Lending—Auto 

Auto Leasing’s Dos, Don’ts, Marilyn Haisten, April. 
Lessons in Leasing, Marilyn Haisten, April. 

New Deals for New Wheels, Ed Hanke, January. 
“Rookie of the Year” Takes a Scholarly Approach, Kris 
Aaron, June. 


Lending—Home Equity/Second Mortgage 
Home Equity’s Quantum Leap, Dean C. Minderman, 
March. 

Keep Those Home Equity Lines Open, Marilyn Haisten, 
March. 


Lending—Mortgages 
The Architecture of Mortgage Servicing, Marilyn Haisten, 
August. 


ARMed, But Not in Danger, Jo Ann S. Barefoot, June. 
Mastering the First Mortgage Market, Bruce Shawkey, 
February. 

A Mortgage to Fit the Average Payroll, Beth Stetenfeld, 
May. 

“Payday Program” Perks, Niel Moser, September. 


Loan Automation 

\ll Juiced up and Ready to Serve, Beth Stetenfeld, October. 
Landing the Right Loan System, Beth Stetenfeld, July. 
Loan Automation Buyer's Guide, July. 


Management 

Big CU Is Anything But Bank-Like, Mary Arnold, March. 
Clearing Communication Channels, Rhonda Cooke, July. 
CU Survival Requires Increased Creativity, Mary Arnold, 
January. 

lhe Credit Union Year in Review, Kris Aaron, December. 
Principles to Lead By, John Leaman, February. 

ZAPPing Your Way to Greater Productivity, Ed Hanke, Au- 
gust. 


Marketing 

Catch-Phrase Creation, Paula Symons, September. 
Expanding the Marketer’s World, Paula Symons, June. 
Get the Message?, Dean C. Minderman, January. 
Licensing a Superhero, Paula Symons, April. 

Missing the Mark or Hitting a Bull’s Eye, Paula Symons, 
February. 

Name Dropping, Paula Symons, March. 

On the Hiring Front, Ed Hanke, April. 

Only the Names Were Changed, Paula Symons, April. 
Shedding Some Light on Creativity, Paula Symons, De- 
cember. 


Marketing—Direct Mail 
Book Guides Direct Marketing Novices, Gary Fossey, June. 


VIce PRESIDEN] 


FINANCE. & ADMINISTRATION 
CREDIT. UNION 


This-is’a senior level position 
reporting directly to the President. 
Currently, the organization is inthe 
process of fundamental and strategic 


change thereby requiring a dynamic 

rson who is a self-starter and com- 
ortable working in undefined areas. 
Possible responsibilities include man- 
agement of the Internal Audit, 
Accounting, Collections, Investment 
and Administration areas. 

Successful candidate must have 
proven leadership and management 
skills, analytical abilities, and demon- 
strated communication prowess. A 
CPA designation and a minimum of 6+ 
years experience in a financial institu- 
tion preferred. 

Learn more about the world of 
ens available at United. We 
offer a competitive salary, long-term 
career stability and comprehensive 
benefits including reduced worldwide 
travel privileges. For immediate consid- 
eration, please forward your resume 
with salary history, to: United Airlines 
- EXOEJ, Dept. VPCU, Professional 
Employment, P.O. Box 66100, 
Chicago, IL 60666..Eqtial Opportunity 
Employer, M/F/D/V. 
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Cutting Through Ad Clutter, Paula Symons, June. 


Marketing—Media Mix 

Book Explores “POP”-ular Advertising, Marcy C. Melnick, 
December. 

Cutting Through Ad Clutter, Paula Symons, June. 

he Great Outdoors, Paula Symons, January. 
Production Pointers for “Theater of the Gut,” Dean C. 
Minderman, October. 

Public Access Television, Paula Symons, December 
Supermarketing Your Credit Union, Lawrence M. Sivitz, 
November 

Taking It to the Tube, Dean C. Minderman, December. 
Tuning in to Radio Advertising, Dean C. Minderman, Oc- 
tober 


Marketing—Planning 

Building a High-Performance Budget, Bruce Shawkey, Au- 
gust 

Seven Steps to Marketing Plan Success, Dean C. Minder- 
man, April 


Marketing—Target/Niche 
Book’s Message: “Know Your Audience,” Marcia Scanlin, 


as 


HELP WANTED 


@ Marketing Representatives 

Want more sales opportunities than 
you can handle? Vysym Corporation, 
the innovator of TALIS 24-hour auto- 
mated voice lending systems, is ex- 
panding its marketing team and has 
openings for individuals with sales or 
financial institution management back- 
ground. Excellent compensation plan 
lets you control your future. Send re- 
sume including sales, earnings history 
and references to: Vysym Corp., 
Dir/Admin Svcs/100, 2900 Bristol St. 
MD-J103, Costa Mesa, CA 92626- 
5955. 


January. 
Multiplying the Membership, Kris Aaron, November. 


Schooling Young Squanderers, Carolyn Thompson, Jan- 


uary. 


Service: The Common Bond for the Two Toughest Tar- 


gets, Kris Aaron, June. 
The Teenage Market, Dean C. Minderman, July. 


Marketing Agencies 
Agencies From A to Z, February. 
Auditioning an Agency, Dean C. Minderman, February. 


Marketing Customer Information Files (MCIF) 
CU Makes its Own “MCIF,” Paula Symons, November 
In the Market for an MCIF?, November. 

MCIFs Supply Budget Support, Paula Symons, August. 
Member Survey Made Easy With MCIF, Paula Symons, 
August. 

rhe “Selling” of MCIF, Paula Symons, November. 


Member Services/Products 

A Branch in Every Computer, Carolyn Thompson, Jan- 
uary. 

Breaking Into the Safe-Deposit Box Business, Marilyn Hais- 


CLASSIFIEDS 


@ Product Specialist 

Vysym Corporation, the innovator of 
TALIS 24-hour automated voice lend- 
ing, is expanding its product support 
team. If you have financial industry 
experience, an in-depth knowledge of 
lending operations and regulations, 
strong communication and training 
skills, and enjoy working with technol- 
ogy products, Vysym can offer you a 
growth opportunity/excellent compen- 
sation package. Positions are based at 
our Southern California office, and re- 
quire extensive travel. Send resume to: 
Vysym Corp., Dir/Admin Svcs/200, 
2900 Bristol St., MD-J103, Costa 
Mesa, CA 92626-5955. a 





@ Position available at Navy KWest Fed- 
eral Credit Union in Key West. To be 
part of our senior management team, 
the successful candidate will have: 

* proven leadership, quantitative- 
analysis, and communication skills; 

¢ substantial experience in market 
research and analysis; 

¢ substantial experience pricing fi- 
nancial products; 

* experience developing and using 
customer databases; 

¢ substantial experience using PC 





ASSISTANT VICE PRESIDENT OF MARKETING 


software, including electronic spread- 
sheets and word processing; 

* at least two years experience in 
the financial services industry; 

* at least three years experience in a 
marketing-related field; 

¢ a bachelor’s degree or equivalent 
experience. 

Please send cover letter and resume 
to: John Dolan-Heitlinger, Presi- 
dent/CEO, Navy KWest Federal 
Credit Union, P.O. Box 1898, Key 
West, FL 33041-1898. * 
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ten, February. 
Pumping Life Into Old Products, Kris Aaron, September. 


Mergers 
The Art of the Deal, Laura W. Rossman, October 
The Merger Conversion, Beth Stetenfeld, February. 


People 

Bowne , Shirlee, Bowne’ Brings “Fresh Perspective” to 
NCUA, Ed Hanke, March. 

Hammond, Michael, “Rookie of the Year” Takes a Schol- 
arly Approach, Kris Aaron, June. 

Hunt, Bob, Meet the Chairman, Michael Muckian, Jan- 
uary. 

Markwell, D.G., “Think Like a Member,” Dianne Molvig, 
July. 

Smith, Pat, Disciple of Change, Ed Hanke, December. 
Wilson, Larry T., Executive par Excellence, Sharon Dono- 
van, December. 

Wynstra, Kathy, Going Green Isn’t Easy, Paula Symons, 
July 


Planning 
Planning Takes Priority in the ‘90s, Dean C. Minderman, 
September. 


Quality Service 
Quality Service Means More Than Good Feelings, Paula 
Symons, June. 


Research 

Forecasting Loan Demand, Jeffrey E. Danes and Jerry M. 
Kaml, July. 

Member Survey Made Easy With MCIF, Paula Symons, 
August. 


Security/Risk Management 

1992 Buyer’s Guide to Security Products, August. 
Crimestoppers, Douglas P. Lobel, October 

“There’s Got to be a Morning After,” Ed Hanke, Novem- 
ber. 

Devising a Disaster Recovery Routine, Mary Arnold, Febru- 
ary. 

Fraught With Fraud, Ed Hanke, March. 

It’s Getting Dark ... Do You Know If Your Members Are 
Safe?, Ed Hanke, October. 

It’s Raining Risk ..., Hal Carroll CPA, August 

Rolling Out the Unwelcome Mat, Charles Guariglia, 
August. 


Senior/Youth Programs 

Schooling Young Squanderers, Carolyn Thompson, Jan- 
uary. 

Service: The Common Bond for the Two Toughest Tar- 
gets, Kris Aaron, June. 


Share Draft Accounts 

Competing With Designer Drafts, Paula Symons, Novem- 
ber. 

Making a Statement, Carolyn Thompson, April. 


Teller Operations 

lechnology Builds Teller Productivity, Marilyn Haisten, 
June. 

Teller Line Tactics, Alan Lester, June. 


Training 

Let the Games Begin, Carolyn Thompson, May. 
lraining Tools Buyer’s Guide, October. 

lricks of the Training, Eileen Courter, October. 


Viewpoints 
A Capital Proposal, Patrick J. Quigley, March. 


Voice Response Systems 
All Juiced up and Ready to Serve, Beth Stetenfeld, Octo- 


ber. # 
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